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C Whois he?

C Born and raised in Omaha, NE
C Graduate of University of Nebraska at Omaha
AReal Estate and Land Use Economics, 1987
C Married to Kathy, 4 kids: Caitlin, Kristen, Ryan and Joe

C Projects and Experience:

FirsTier Bank
MFS Communications: World headquarters in Omaha
First Data Resources: Aksarben Campus
Level 3 Communications:
Global VP Real Estate & Facilities Management
Carlyle Group (Coresite):
Managing Director, Data Center Acquisitions,
Construction and Operations
C Grubb & Ellis, Inc.:
Senior Vice President, National Data Center Group
Managing Director, Corporate Services
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What Happened?

TELECOMMUNICATIONS BUILD OUT AND NETWORK TECHNOLOGY

EXPLOSION IN TECHNOLOGY IN OUR DAY TO DAY LIVES:
C Laptops, Microsoft, Yahoo, etc.
C Data Storage
C Every business now has a technology requirement associated with it and
C

the demand continues to grow
Wireless devices allowing tremendous fAfreedomo from tr

work place.
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Generations of Change in Work Place Expectations A\
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C Baby Boomers - (19467 1964) Now mostly retired or moving into retirement, their legacy,
traditional hierarchical work style, respect for authority, work as a duty, fixed hours,
retirement benefits. Although many of the Baby Boomers are looking towards retirement,
some anticipate another 20 years in the workforce.

YOUR PARENTS
WERE THE SO—CALLED
| GREATEST GENERATION.”
I WONMDER WHAT YOUR
AGE GROUP WJILL BE
KNOLJN AS.

YOUR AGE GROUP HAS
DESTROYED THE HOPES
OF MY ENTIRE
GENERATION.

I'LL BET IT
INCLUDES THE
WORD "BAG.”

Dilber com DilbenCanoomnsbgmail com

110 o 300R Soott Adams, inc_ /i by UFS, inc.
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Generations of Change in Work Place Expectations:
Gen X \
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C The generation following the baby boom, children born between 1963 and 1981.

C They are more apt to accept diversity and are pragmatic/practical/flexible - they are not
iImpressed with structured work hours and have a casual approach to authority.

C The original latch-key kids of working and often divorced parents, are, by necessity,
independent and self-reliant and individualistic; reject rules; killer life; mistrust institutions.

C PC; Use technology - they are technologically savvy and one could easily say that this
generation was at the forefront of the technology revolution, and equate the office with a
connection to resources.

C Multitaskers.

C Believe that their parents Alived to work, o t
demand a work to live environment, inaugurating the work/life balance initiatives

corporations are having to address more often today.

C Although they tend to focus on self-advancement and change goals to suite that end,
collaboration is important to them.

C  Asthe Baby Boomers move into the first stages of retirement, this generation is moving
into management and key leadership roles.

www.grubb-ellis.com
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True children of the digital age, born between 1980 and onward, who have an intuitive feel for
technology and multitask by nature.

They were raised in the thick of gadgets. Typically, traits are an increased use and familiarity with
communications, media, and digital technologies.

As masters of instant communication and social networking, they are natural collaborators, prefer to
work in teams, readily share information, seek feedback, and want to participate in decision-making.

They also expect to customize their work life just like they customize their world at every turnd from
websites, to cars and clothing.

They intend to shape their job, their hours, and workspace to fit their life and for personal fulfillment. They
are committed to a work-life balance.

They will build a greener planet (sustainability is not an option of them, it is a cause, a given) and give
back to the community with a social consciousness.

According to Kelly Services6é international workpl ace
accept a lower wage if their work contributes to something more important or meaningful.

Growing up against a background of faltering corporate accountability, failing social commitment, and

increasing global terrorism, younger workers have seen whole companies evaporate along with their
grandparentsd pension, and just witnessed the stunni
impregnable pillars of the free market.

Likely to celebrate diversity, are optimistic/realistic, Self-inventive/individualistic, willing to rewrite the rules,
killer lifestyle, irrelevance of institutions, Internet, Assume technology, Multitask fast, nurtured,.
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GRUBB & ELLIS.

From Insight to Results

Technology combined with our changing culture will continue
to significantly change our work environment and potentially

where and how we work!
C Environmental Concerns

C Cost of fuel / transportation

C Technology

C Design Elements of Space
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Environmental Concerns A Y

GRUBB & ELLIS.

From Insight to Results

C Renewable Energy Solution

C Carbon Footprint

Wind Turbines Hydro Tower
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Cost of Fuel / Transportation )\
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C Rising fuel costs and change on behavior patterns
C Importance of mass transit

C Cost to commute

From the mid-1980s to September 2003, the inflation-adjusted price of a barrel of crude oil on
NYMEX was generally under $25/barrel. During 2003, the price rose above $30, reached $60 by
August 11, 2005, and peaked at $147.30 in July 2008. Commentators attributed these price
increases to many factors, including reports from the United States Department of Energy and
others showing a decline in petroleum reserves worries over peak oil, Middle East tension, and
oil price speculation. Peak oil is the point in time when the maximum rate of global petroleum
extraction is reached vs. depletion.

[ong-term oil prices, 1861-2008 (orange line adjusted for inflation, blue not
_ adjusted). The blue dot indicates the price as of 24 December 2008: 37.64 US$
www.grubb-ellis.com
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